
SUPPLEMENTAL BENEFITS 
NEEDS ASSESSMENT
Please take a moment to complete the following questions with your independent insurance representative and 

see how supplemental benefits can provide the right balance to your benefits program.

“Given the ongoing issues employees 
face at the workplace (rising health- 
care costs, changes in retirement 
offerings, etc.) – supplemental 
benefits will continue to be a 
vital component of employers’ 
benefit packages.”

LIMRA1 Market Facts Quarterly, Summer 2005
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Attract and retain quality employees

1. Do you find it difficult competing with other companies for recruiting and retaining   
 the best employees?

        £ Yes £ No 

2. Can your business afford to lose top performers?

       £ Yes £ No 

3. Are you planning to hire more employees in the future?

       £ Yes  £ No  £ It’s possible    

4. Is your benefits package competitive with that of your industry peers?

       £ Yes £ No £ I’m not sure 

5. Do your employees understand and appreciate the value of the benefits you offer?

       £ Yes £ No £ I’m not sure

Offer your employees more choice

1. Are your employees asking for additional benefits, such as critical illness/cancer or 
 accident insurance?

       £ Yes    £  Not yet 

2. Would you like to “round out” your existing benefits package by letting employees   
 purchase coverages that can provide them with additional financial protection?

       £ Yes £  Maybe, but I’d like 
          to know more before   
          making that decision 

More than 90% of employees 
surveyed say they feel it is important 
to have choice in their benefit plans.2

62% of employees surveyed consider 
supplemental insurance coverage 
important3, and two-thirds of 
employees prefer purchasing their 
benefits at the worksite.4 
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Control your overall benefi ts costs

1. Are rising healthcare premiums responsible for a large part of your benefits budget?

       £ Yes    £ No

2. Are rising healthcare costs forcing you to cut back on the benefits you offer, or to   
 consider sharing more of the cost with your employees?

       £ Yes   £  No    £  We may have   
             to in the future 

3. What actions are you currently taking to reduce your company’s 
 budgetary concerns?

4. Does your company offer any of these benefits, and if so, who pays for them?

 Employer-paid Voluntary Shared

Life insurance £ £ £  

Short term disability insurance £ £ £ 

Long term disability insurance £ £ £ 

Long term care insurance £ £ £  

Executive income protection insurance £ £ £  

Critical illness/cancer insurance £ £ £ 

Accident insurance £ £ £  

Supplemental health insurance £ £ £

Simplify enrollment and benefi ts administration

1. Are you concerned that your employees lack full awareness of their current benefits  
 package and that they don’t or won’t appreciate or take advantage of new benefits?

       £ Yes £ I’m not sure 

2. Do you hesitate to introduce new benefits because you have limited time and 
 staff to manage the additional administrative details?

       £  Yes   £ No

3. What are your current methods of communication and enrollment?

4. How much does it cost?

Healthcare premiums have increased 
72% over the past five years5, and 
continue to rise at a faster rate 
than inflation.6

Americans spend $1.6 trillion 
on healthcare every year, and 
nearly one-third of that is due 
to hospital care.7

Effectively communicating the 
value of your benefit package to 
your employees can actually 
increase employee satisfaction 
and reduce turnover.8
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5. Is your benefits provider able to provide the tools and support needed for effective   
 enrollment, implementation, and ongoing administration?

       £ Yes    £ No   £  I’m not sure   

6. How do you coordinate enrollment and administration of benefits from 
 multiple carriers?

Look for service you can count on

1. Are you satisfied with the level of service you currently receive from your 
 benefit providers?

       £ Yes £ No

1a. If not, why?

2. Are your employees receiving satisfactory service from providers?

£ Yes   £No   £ I’m not sure    

3. Are claims handled promptly, professionally and efficiently?

£ Yes   £ No   £ I’m not sure   

Want to learn more about supplemental benefi ts? 

Ask your independent insurance representative to help you match 

the right insurance products for your employees and the right 

benefits solution for your business.

Supplemental benefits can work for 
employers of all sizes. Between 1999 
and 2003, the number of smaller 
companies (100 or fewer employees) 
offering multiple supplemental 
benefits increased significantly.9
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